FOR IMMEDIATE RELEASE

CANDIDATE FOR ATTORNEY GENERAL FILES LAWSUIT CHARGING GOOGLE

WITH MONOPOLIZING PAY-PER-CLICK INTERNET ADVERTISING MARKET

For further information, contact Carl Person, 

office: 212-307-4444  or  cell: 917-453-9376

NEW YORK, NY, June 19, 2006  -- "Google is depriving me of my only realistic opportunity to reach New York voters", announces Carl E. Person, an independent candidate for New York Attorney General, "and to solve this problem I have filed an antitrust suit against Google for monopolizing."

Google has developed a revolutionary advertising system which enables advertisers at a price as low as 1 cent to obtain leads or customers, through what is known as "keyword targeted Internet advertising".  Google's service, called AdWords, allows potential advertisers to bid for the use of keywords with the highest bidder, allegedly, having its "sponsored" ad served up by Google to searchers using the keyword in their search. Yahoo is a distant competitor, with Microsoft entering the market last month.

Person found, however, that Google was manipulating the auction results so that the most successful advertisers (such as eBay and large financial institutions) were obtaining the 1-cent per-click price and advertisers such as Person were being told that their ads were not wanted, or if they really wanted to use Google's AdWords they would have to pay 100 or more times the per-click price being paid by Google's favored advertisers.

Person, who had developed a campaign for NY Attorney General based on AdWords and its offered 1-cent per click minimum price, believed he could build an email list of 1,000,000 New Yorkers interested in change, and do so at a price of about 1 cent per address or total cost of only $10,000. Then, using such million-name list, Person could raise money (perhaps $5,000,000 plus NY matching funds) and volunteers to run his campaign successfully against the major-party nominated candidates Jeanine Pirro (Republican) and Andrew Cuomo (Democratic).

"Through Google's stopping of my advertising, withholding keywords having no other advertisers, rewriting of my copy, and demanding per-click rates 100 times more than being paid by Google-favored advertisers, Google made my campaign impossible to run", states Person, "and I have been forced to bring suit to defend my candidacy".

Person plans to move immediately for a preliminary injunction to require Google to offer the lowest per-click prices and all keywords to all candidates for public office, all political parties, and all political action committees.  According to Person, this would enable needed debate to take place over 46 issues presented by Person in his campaign website, www.carlperson4NYAG.com and other candidates, and all political parties and PAC's -- and, through such widespread debates, disseminate and discuss Person's issues and enable Person to win the election for New York Attorney General in November.

A copy of Person's Complaint will be emailed to anyone upon request, made to carlpers@ix.netcom.com.
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